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Communications Audit Goals

* |dentify the current state of local communities’ (cities and
counties) communications efforts to advance a regional
positioning and regional brand (shared messages and symbols).

* |dentify the current use of Hampton Roads and other regional
names among organizations — public and private sector.

Study Methodology

* SIR contacted many of the tourism and economic development departments
across the region, requesting samples of their communications campaigns.

* SIR also reviewed tourism and economic development departments’ websites.

* SIR audited and analyzed these materials to prepare this document.
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Key Insights

Regional organizations invest a
significant amount of money
marketing their respective places
(cities and counties).
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$50M

Estimated total annual spending of the local tourism
and economic development organizations across
Hampton Roads. Marketing communications
outreach is a subset of this number.

Source: Reinvent Hampton Roads
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IMPLICATION FOR ENVISION 2020

The Envision 2020 Regional
Branding Initiative’s strategic plan
should include ways to leverage the
existing efforts and resources of
local place marketing initiatives
across the region.

10
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Currently, the local marketing
efforts of the 17 jurisdictions that
make up Hampton Roads show no

intentional coordination in the use
of strategic regional messages,
symbols, or naming architecture.

11

12

Sample of
City of Norfolk
Communication Materials
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City of Norfolk City of Norfolk
Municipal Website Tourism Website

;l VISIWO,;?/(-) “/ Mesiogs Groups Meds Wikonmen | g o =

Est&Drink ThingstoDo Events Cruise Plan AboutNodolk Blog
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City of Norfolk Facebook Page

VisitNorfolk

VisitNorfolk @
@VisitNorfolkToday

Photos W Like X\ Follow = Share | - @ send Message
s
- 4.5 0ut of 5 - Based on the opinion of 43
About Write a post people

Welcome BB Photonvideo £ TagFriends @) Checkin _

14
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© | Instagram

Festivals NFK Merm...

City of Norfolk Instagram Page

Log L sionup

visitnorfolkva (B2

1,707 posts 18.9k followers 1,273 following

VisitNorfolkVA § Travel

Official tourism org for Norfolk, VA
@ Travel experts

B Be featured! | #VisitNorfolkVA
QBest Dining, Festivals & More!
linktr.ee/visitnorfolkva

& &

Plan Today Murals Solo Travel Haunted Nfk

15 "
Clty of Norfolk YouTube Channel
= DYoulube Search Q
A Home e
& Trending - = =
@  Subscriptions 3 » oy =
S :
W Library
ViSTA [ isi i ini
D History werfotk  VisitNorfolkVirginia
wmumbem 85 subscribers
©  Watchlater
| HOME VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT Q >
i Liked videos
= LR Uploads B PLAYALL
SUBSCRIPTIONS Weekend Like You've Earned It in Norfolk, VA
31 views + 3 weeks ago
@ teamkorean. L) Escape the same ole’. Spend your weekend in Norfolk, VA with new brewery tours, art spots,
restaurants, and nightlife. Just a short drive from RVA and DC. https:/www.visitnorfolk.com/weekend:
= ibighit
_ @ eyysmouve .
16 SIR)
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W Home I Moments

VisitNorfolk
@VisitNorfolkVA

VisitNorfolk is the official resource for
travel information, upcoming events,
fectivals & attractions in Norfolk VA

17

City of Norfolk Twitter Page

Search Twitter Q ave an account? Loa in~

Tweets  Following  Followers es

Lik
9,634 480 12.4K 5,747

Tweets Tweets & replies Media New to Twitter?

3 VisitNorfolk Retweeted Sign up now to get your own

é Symone A. Davis @SymoneDavisTV - Jul 12 v personalized timeline!
t

| This year the Attucks Theatre celebrates it's 100th Anniversary. Dozens of notable
African American entertainers performed at this historic landmark. This week, |

17
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City of Norfolk Advertising

In Norfolk, we ¥ to share
our experiences—whether
it's grabbing a bite along
Granby Street. getting some.

sand between your toes at
Ocean View, or meeting
some buds at Norfolk
Botanical Garden. We
welcome you to share your
adventure with us by using
#visitnorfolkva

18
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Sample of
City of Virginia Beach
Communication Materials

19

19

City of Virginia Beach City of Virginia Beach
Municipal Website Tourism Website

It's Time to Feed the Beach...Corps,
City to Renourish Virginia Beach 2
Oceanfront

20

20
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= EYoulube
A Home
& Trending

i Subscriptions

B by
History
©  Watchiater

5 Ukedvideos

Popular on YouTu.

Sports

o]
Q s
(2]
O oo

MORE FROM YOUTUBE
3 YouTube Premium
W Movies & Shows
@  Gaming

() Lve

21

City of Virginia Beach YouTube Channel

Visit Virginia Beach

636 subscribers

VioEos PLAVUISTS CHANNELS DISCUSSION 80U Q

Welcome to Virginia Beach

490 views + & months »

Where the Chesapeake Bay meets the Atlantic Ocean, the
f Virginia "
tocal culinary scene,rich history, 2 variety of arts and
iy keeps our
Iocals and visitors entertained year-round. Located in the
Coastal Virginia region, our unique districs are open and

g
READ MORE

Visit Virginia Beach Adventures with Mary Kathiyn b PLAY ALL
Join Viepinia Beach local, Mary Kathryn, a5 she explores the diversity of experiences to be had
houghout our coustal city. From the pristne basches of the Oc

21

22

Events

City of Virginia Beach Instagram Page

visitvabeach IEZEE -

1,662 posts 37k followers. 1,057 following
Visit Virginia Beach

City life.& +country life® +beach life”™ . We are the official tourism organization for
Virginia Beach. Tag phatos with #VisitvaBeach 1o be featured!
linktr.ee/visitvabeach

Culinary Arts & Ent History Outdoors Craft Beer

= PosTS

22
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City of Virginia Beach Advertising

Ocean Sunrise.Coff

VIRGINIA(Q)!

23

24

City of Virginia Beach Advertising

IT’S YOUR RIGHT
TO GO BEACHLESS!

IT'S YOUR RIGHT
TO GO BEACHLESS!

GoBeachless.com

12
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Sample of
City of Portsmouth
Communication Materials

. SIR)
25
City of Portsmouth City of Portsmouth
Municipal Website Tourism Website
I Leea B0
PORTSMOUTH a
*TOUCH IT,
push it,
- SIR)
26
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City of Portsmouth Facebook Page

'i Visit Portsmouth Virginia

Michelle ~Home FindFriends  Create

PORTSMOUTH

VIRGINIA

Visit Portsmouth
Virginia @

@visitportsva

Home

Do whLike X\ Follow = Share | - Learn More @ Send Message

Reviews

Videos P— Tourist Information Center in Downtown
Portsmouth, Virginia

Photos ® | openNow

Events

BB Photonvideo G TagFriends @ checkin

. |

27 SIR

27

City of Portsmouth Instagram Page

| Instagram SignUp

visitportsmouthva B2
64 posts 448 followers 150 following

Portsmouth Virginia

Official Tourism inspiration for the City of Portsmouth, Virginia « tag us in your
#visitportsmouthva #portsvacation
visitportsva.com

B POSTS

28 SIR

28
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Sample of
City of Hampton
Communication Materials
29 SIR)
29
City of Hampton City of Hampton
Municipal Website Tourism Website
HAMPTON -
el
WELCOME TO |
HAMPTON VA
30 SIR)
30

15
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City of Hampton Facebook Page

n Visit Hampton, Virginia! Michelle Home FindFriends  Create

Visit Hampton,
Virginia! @

@visithamptonva

Home
About whLike 3\ Follow | Share | - @® Send Message
Photos
=@ Ve ‘
Videos . Write a post @ Very responsive to messages
Notes [©
Community See Al
Posts

BB Protonvideo g8 TagFriends @ Checkin
L Invite vour friends to like this Pae

31

31

City of Hampton Twitter Page

LR it L

éM“l T I‘"."’A ﬂ'lﬂ"" "wwuw.

"
T
W
. Yy - 1 :
f Tweets Following Followers. Likes Lists.
8,448 1,220 2,175 712 16 m

Tweets Tweets & replies Media

Hampton CVB New to Twitter?

@This_is_Hampton ? Hampton CVB @This is Hampton - Jul 12 v Sign up ‘”OW] to 95" your own
o personalized timeline!

Tk ofichal Taftfer page for Hampton, VA Don't miss out on the Downtown Hampton Block Party happening this and every

; : Saturday for the rest of the summer!
tourism. Situated in Coastal VA, Hampton Y

weleames visitars with hasnitality mulfi-

32

32
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City of Hampton YouTube Channel

= @Youube Search Q # oo © o
A  Home
&  Trending
i@  Subscriptions
B Library
D History VisitHamptonVA SUBSCRIBE 42
42 subscribers
©  Watch later
. HOME VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT Q
e Likedvideos
= DIY Hair

Uploads B PLAYALL

SUBSCRIPTIONS

@  LeamKorean )

ibighit

_ @  keyysmouve il Hampton 2019 Hampton 2019 DiscoverHampton  SeatoStars

88
City of Hampton Instagram Page
| Instagram o
visithamptonva [ rorow |
759 posts 1,443 followers 377 following
Hampton CVB
Official page for #visithamptonva tourism. Situated in Coastal VA, Hampton welcomes
visitors with hospitality, multi-faceted attractions & discovery.
www.visithampton.com
88 POSTS GTV AGGED
34 SIR)

34
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City of Hampton Advertising

.4%

A

‘illE

W\ ‘Ii

V

e R |

P T

e Tk O —

[ A—

(et |

| =SS e

L S |
35 SIR)
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Sample of
City of Newport News
Communication Materials

36 SIR)

36

18



Envision 2020 Hampton Roads
Place Marketing Report

July 26, 2019

City of Newport News

City of Newport News
Municipal Website

Tourism Website

NewPorTmlL\_I“g

37

37

City of Newport News Facebook Page

Newport News, VA Visit

Newport News

Newport News, VA x
Visit @

@newportnewsvirginia

Home e
o T B 0
Contest

Community See Al
Photos . Write a post
e ©  h Invite your friends to like this Page

il 31,166 people like this
e B Protonvideo  Qp TagFriends @) checkin

31,175 people follow this

38

38
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© | Instagram

Toast the C...

39

Newport News |

City of Newport News Instagram Page

newportnewsva m
470 posts 2,985 followers 981 following

Newport News, VA Tourism
Official tourism resource for all things Newport News, VA. Tag your photos with
#LoveNN for a chance to be featured!

toastthecoastva.com

B posTs

39

A Home

&  Trending

i@  Subscriptions
B Library

£ History

©  Watch later
i Liked videos

= DIY Hair

SUBSCRIPTIONS
@ Leamkorean @
ibighit

_ @  keyysmouwe

40

City of Newport News YouTube Channel

@3 VouTuhe Newport News VA Q oo 0 o

Newport News VA
96 subscribers

HOME VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT Q >

” 1 « Maritime History in Newport News
Maritime History:in Newport News

TS Bt - 11 views - 1 month ago
|} St - T |

Newport News VA

SUBSCRIBE

40
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City of Newport News Advertising

NewPort News

2019 VISITOR GUIDE

Vlrglnla

VW 30 PANKS . ICHTORI NOMES - SROPPIND . MMM « TOAST TICECOAST

41

41

Sample of
Williamsburg Communication
Materials

42

42
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City of Williamsburg Williamsburg Tourism
Municipal Website Region Website

& iLLiawspurs

VIRGINIAS COLOWUAL CAPITAL

MENU  MEETINGS, GROUPS  SPORTS | MEDIA CENTER [oser o]
THINCSTODO * PLAN YOURSTAY « EXPLORE THE AREA « FIND YOUR FUN

SERVI ‘GOVERNMENT

THINGSTODOIN 4
WILLIAMSBURG ¥

Plan your adventure today.

43 2IR)

43

Williamsburg Tourism Region Facebook Page
-fIV\sNWl\[\amsburg Michelle Home Find Friends Creﬂf :

Visit Williamsburg @
@VisitWilliamsburg

Home

Reviews

e " p
Photos b Like | X\ Follow = Share | - (® Send Message

Videos

4.5 out of 5 - Based on the opinion of 1,063
Posts Write a post people

Community @

Events B Protovideo G TagFriends @) checkin

44 SIR)

44
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Williamsburg Region Instagram Page

| dnstagram [ oo RS

visitwilliamsburg B3
844 posts 12.5k followers 396 following

Visit Williamsburg
Three amazing places, one amazing vacation. Plan your trip to the Greater

Area today. #FindYourFunWMBG #FUNexpected
linktr.ee/visitwilliamsburg

For Kids. In the News Golf Tasting Trail July 4th Romance Summer Fun

B POSTS TAGGED

45

Williamsburg Region YouTube Channel

= 3 Youlube visit williamsburg va Q B o O® p °
A Home
&  Trending
i3  Subscriptions
'S\

- Library
oD History VisitWilliamsburg e ——

431 subscribers
©  Wwatch later

& Lot HOME VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT Q >

DIY Hair

All activities ~

SUBSCRIPTIONS

@ Leamkorean. @ @ Visitwilliamsburg uploaded a video

=

ibighit

ﬁ keyysmouve

z Greater Williamsburg - Emily Kaufman's Summer Travel
Feature
[} | Visitwilliamsburg - 132 views - 4 days ago

46
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Sample of
City of Chesapeake
Communication Materials

a7 2IR)

47

City of Chesapeake City of Chesapeake
Municipal Website Tourism Website

Voo Vg Gugs Mada By Tovinehuy | (8 My Tip 0] E
A

VIRGINIA THINGSTODO  EVENTS RESTAURANTS HOTELS  TRIP PLANMING

48 SIR)

48
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Chesapeake Tourism Facebook Page

Visit Chesapeake, VA

Michelle Home  FindFriends  Create

A
<CH
VIRGINIA

LES | HP
Visit Chesapeake, momen tS

VA
@VisitChesapeake
1 ) ~

Home N LI
About tbLike | X\ Follow | & Share | - Contact Us @ Send Message
Photos
Welcome . Community See A

Write a post.
Videos © b Invite your friends to like this Page
Events

Wl 7,907 people ke tis
BB Photorvideo P TagFriends @ checkin  «ee
2\ 8,187 people follow this

49

49

Chesapeake Tourism Instagram Page

© | Instagram

Login [EEEREVY

visitchesapeakeva [

=+ 125posts 644 followers 42 following
<cHi
VIRGINIA
Visit Chesapeaks
Disco

len gems in Chesapeake. Click the link below and let the moments begin

www.visitchesapeake.com/events

B posTs TAGGED

50

50
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51

Chesapeake Tourism YouTube Channel

@3 YouTube

Home

& Trending

i@  Subscriptions

M Libray

£ History

©  Watch later
@  Liked videos

= DIYHair

SUBSCRIPTIONS

@ Leamkoean. @

ibighit

@ reyysmouve

visit chesapeake Q o # o 0@

wosdone.  Visit Chesapeake
¥ 7 subscribers.

HOME VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT Q

Uploads ~ » PLAYALL

51
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Sample of
City of Poquoson
Communication Materials

52
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City of Poquoson Municipal Website

Government  Services  Business  Community  How Dol.

)k POQUOSON
(P .'?-;

(1]

0 STETONS (b SHARE

PRS0

53 SIR)

53
Sample of
Town of Smithfield
Communication Materials

o4 SIR)

54
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Town of Smithfield
Municipal Website

nn ” = e Officil Portal of the Tomwn of Smithfield, Virginia

4 Smithfeld Wobsites

OSmnhfield ""..gOV A A A mZii+ Weather: Overcast and 83°F

Aot Our Tewn | Employmant | Dowsloads | Contae Us

P[.inmnu a Visit?

g onGentine r‘\trfl eld, Virginia'is H watcl

55

Give 252 Friday . and we'l
CRUSHIM

Town of Smithfield
Tourism Website

= MENU

amming i

gy Tip Destinationtrem  SithBakls At Wineired

Farmers Market

Hamming it Up in Smithfles

55

- £ Visit smithfeld VA

Visit Smithfield VA £
(@VisitSmithfieldVA

2 m T “/
Home DA AU

Reviews . ==

S— tbLike X\ Follow |/ Shar

Videos

Posts . Wite a post.

Events

About BB Photorvideo & TagFriends @) check

56

Town of Smithfield Facebook Page

Watch Video @ Send Message

@ 4.8 out of 5 - Based on the opinion of 60
people

56

28
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Town of Smithfield Instagram Page
| Instagram a Sign Up

smithfieldvirginia =
1,384 posts 1,608 followers 213 following

Smithfield & Isle of Wight CVB

Savor Genuine Smithfield, Virginia's Small-Town Southern Charm for Genuine Hams,
History, Hospitality & HeART. You'll feel as if you've come home!
www.genuinesmithfieldva.com

& POSTS TAGGED

NE “SHy,
o Ne .

TOAST

THE

~OAS

57

Town of Smithfield Twitter Page

W Home & Moments Search Twitter Q Have an account? Log in~

4 i bl
. Tweets. Following Followers Likes m
1,886 447 587 292

- aovien Tweets  Tweets & replies Media . 5

Genuine Smithfield New to Twitter?

@GenuineSmfd Genuine Smithfield @Genuinesmfd - 23 «  Signup now to get your own
& SAVE THE DATES...or better yet, make reservations to spend the weekend in town pepsonalizedimeline]

Located in Cosstal Vrginis, Smthfield for our Boardwalk HeArt Show and Crush Friday Party - Friday night & Saturday,
offers hams, history, hospitality & HeART!
L August 2 & 3 on the Boardwalk at the Smithfield Station! gn up

58
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Sample of

Southampton County
Communication Materials

. SIR)
59
Southampton County Southampton County
Municipal Website Tourism Website
Sau"l%amfﬂ'on @owﬂf?_ VIRGINIA
60 SIR)
60
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Southampton County Facebook Page

Find Friends  Create

DOWNTOWN FRANKLIN Sl DOVATOWN FRaNKLI

Visit Franklin =
Southampton VA FRANKLIN CRUISE IN “ oo = P s )
@VisitFranklinSouthampto EVERY WEDNESDAY > — NE 6TH-OCT. 10TH
nVA MAY 1ST-SEPT 4TH A

DOWNTOWN FRANKLIN
Home

sk Like X\ Follow = Share -+ Contact Us @ send Message
Reviews
Photos

Write a post. o No Rating Yet
Videos !
Posts
. ) Community See Al

o BB protonvideo 9 TagFriends @) Checkin

61 SIR

61

Southampton County Instagram Page

‘ qWSIllg’lllM Sign Up

visitfranklinsouthamptonva [ Folow |

254 posts 526 followers 311 following

Visit Franklin Southampton VA
#morethanpeanutsandpinetrees, we are home to various waterways, retail shops,
museums, dining, and most importantly, good homegrown people!

www.visitfrankli p com

& POSTS

62 SIR

62
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Sample of
City of Suffolk

Communication Materials

63

City of Suffolk
Municipal Website

Sufflk

64

City of Suffolk
Tourism Website

64
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City of Suffolk Facebook Page

Visit Suffolk, Virginia

: VIRGINIA
5 (=) ISFOR
LOWERS

50 DAYS OF
g SUFFOLK FUN

JUNE 21 - AUGUST 10

About tbLike 3\ Follow = Share | - Contact Us @ Send Message

Posts

Events — 458 outor 5 - Based on the opinion of 14
Wite:a'post people

Photos
i \% D E \,I iﬂ
BB Photonvideo B TagFriends @) Checkin e PRETRETE

Visit Suffolk,
Virginia
@VisitSuffolkVa

Home

Videos

65 SIR)

65

City of Suffolk Instagram Page

‘ ‘lmtagnam sign Up

visitsuffolkva (23

214 posts 1,272 followers 198 following

Visit Suffolk VA
Small Town Charm, Eco-Adventure, Performing & Visual Arts, History, Festivals,
Boutiques, Chef-Owned Restaurants, Guided Tours, Peanuts, and more!

www.visitsuffolkva.com
£ | B
|
G -

Truitt House Restaurants Ghost Walk Obici House Farmers M... Obici Hospi...

i posTS

66 SIR)

66
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Suffolk Tourism Twitter Page

Q  Have an account? Lo in~

.. Tweets Tweets & replies Media
visitsuffolkva

@visitsuffolkva il @visitsifiolles -May 3 o Signup now to get your own
e e e @ Join us Saturday, May 4, 2019, for the Grand Opening of the Suffolk Farmers’ personalizzd ineline!
’ Market! 30 Vendors, live music, petting z00, bounce house, Library2Go, Suffolk
Performing & Visual Arts, History, 5 geies gl
AP Art League, and more! 9am-1pm at the Visitor Center Pavilion, VisitSuffolkVa com

67 SIR)
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Sample of
Gloucester County
Communication Materials

68 SIR)

68
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Gloucester County Gloucester County
Municipal Website Tourism Website
Q Board of Supervisors Government Services Community Business How Do L. ‘ Q\

(GLOUCESTER

69

69

Gloucester County Advertising

70

70
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Gloucester County Tourism Facebook Page

Visit Gloucester Virginia

Michelle ~Home  Find Friends  Create

Visit Gloucester
Virginia

@visitgva

Home
About wLike | 3\ Follow | Share = -« Contact Us @ Send Message
Photos

Reviews . Niits a post

Videos

o No Rating Yet

(= @ Photorvideo & TagFriends @ checkin e Communify SeqAl

71 SIR)
Gloucester County Twitter Page

Tweets ollowing jers
Tweets Tweets & replies Media i ?

Gloucester County New to Twitter?

@gloucesterva Gloucester County @gloucesterva - 13 Sep 2018 v Sldriupinaw. t_O get your own
Hurricane Florence Announcement #4 personalized timeline!

The land of the lfe worth liing g

© virainia owly/vDcM30I0k6u

2 SIR)

72
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Sample of
Isle of Wight County
Communication Materials

73 SIR)
73
Isle of Wight County Isle of Wight County
Municipal Website Tourism Website
ISLE OF WIGHT COUNTY. VIRGINIA 'v il ’i[ W
Visit Smithfield & Isle of Wight County, Virginia
- SIR)
74
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Sample of

James City County
Communication Materials

- SR
75
James City County James City County
Municipal Website Tourism Website
arem, W
!uﬁitﬁf t settled
76 SIR)
76
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James City County Facebook Page

n Explore James City County Michelle  Home  FindFriends  Create

explore»»

James City County

Explore James City
County @

@exploreJCCVA

Home

About whLike X\ Follow | A Share -
Photos

Events Photos o NoRating Yet

Videos

77 SIR)
77
James City County Instagram Page
| (IW.\tOg’lGWL m Sign Up
xplore)» explorejccva
James 738posts 987 followers 143 following
City
¢ """'-‘,)) Explore James City County
"':;',':‘“/(/(/ The official Instagram account of James City County. Share with us using #loveJCCVA.
www.explorejccva.com
£ POSTS TAGGED
. SIR)

78
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James City County Twitter Page

W Home {7 Moments Search Twitter Q  Haveanaccount? Log in~

explore»»

James City County

Tweets  Following  Followers  Likes
887 72 235 47

eet: Tweets & replies Media :
Explore JCCVA Tweets P New to Twitter?
@explorelCCVA Explore JCCVA @explore)CCVA - 3h v
S 1t Ice Cream Month! Grab a frozen treat and enjoy.
explorejccva com)CivicAlerts.as

Sign up now to get your own
personalized timeline!

Official Twitter account for tourism in
James City County part of the Greater
Williamsbura destination in Virainia.

79

79

James City County YouTube Channel

= EYouTube james city county Q
A Home
¢  Trending
S e .
= Subseriptions James City County E——
3,072 subscribers

W Library

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q >
£ History
©  Watchlater JCC TV Live Stream

James City County

i Liked videos Programming schedule: https://bit.ly/2JdXMZA Meeting agendas: https://bit.ly/2NHEFZb
s LIVE NOW
S owrar
SUBSCRIPTIONS

@ ‘Leamkorean.. @

Uploads B PLAYALL

ibighit

ad® s

@ reyysmouve .

80

80
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Sample of
Surry County

Communication Materials

81 SIR)
81
Surry County Surry County
Municipal Website Tourism Website
urry County
82 SIR)

82
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Surry County Facebook Page

Surry County,
Virginia

:e::vsvs Photos @ :i:\ims Based on the opinion of 15
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Sample of
York County
Communication Materials
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York County Yorktown
Municipal Website Tourism Website

fesidents B Thingsta Do

flvio o IR

e
e (ﬁﬁwz_(y

VIS T%{M}_‘(}iﬂﬂ'

VIRGINIA

VIRGINIA

85 SIR)
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Yorktown Facebook Page

Visit Yorktown Michelle  Home  Find Friends  Create

VIRGINIA

Visit Yorktown
@VisitYorktown

Home

Posts
Reviews ibLike X\ Follow ' s Share | - Learn More @ Send Message
Photos

4.9 out of 5 - Based on the opinion of 27
Groups Write a post. people

Community ©

Videos B Protorvideo & TagFriends @) checkin
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© | Instagram

Yorktown Instagram Page
B0 oo

visityorktown (23
732posts 2,172 followers 187 following

Visit Yorktown
Waterfront dining, public beach, sunset sails, shopping, American history--there's a

VIRGINIA

reason for everyone to #visityorktown! &A@ us
bit.ly/2L5LVB3

Nao Santa . 1M

mE

& POSTS AGGED

87
Yorktown Twitter Page
W Home 7 Moments Q an account? Log in
Tweets Following Followers Likes
VIRGINIA 18 94 9% 79
Visit Yorktown Tweets  Tweets & replies  Media New to Twitter?
@visitYorktown Visit Yorktown @VisitYorkiown - Jul 11 . Sign up now to get your own
S —— Aloha Rising Tide Provisions is bringing a taste of the islands to this week's persanalized timeline!
o Hawaiian-themed #Y0 arketDays. Stop by her booth from 8am-12pm for
Waterfront dining, outdoor recreation,
Pina Colada Rum Cakes, Strawberry Guava Cake, Chocolate Coconut Scones &
soecial events & US. historv found here! o
88

88
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89

York County YouTube Channel

= [@Youlube Search Q HOO ﬁ o
A Home
&  Trending
i3  Subscriptions

N
e m YorkCountyVirginiaUS

253 subscribers

9D History

HOME VIDEOS PLAYLISTS CHANNELS ABOUT Q

©  Watch later

by KNOW YOUR ZONE PSA 2019
i Lkss vigeos KNOW YOUR ZONE PSA 2019

30 views - 3 weeks ago

= DIV Hair A
U York County is monitoring an active hurricane season. Be
StormReady. Find your evacuation zone.
SUBSCRIPTIONS
@ LeamKorean )
w ibighit
@ reysmoue

89

90

IMPLICATION FOR ENVISION 2020

The Envision 2020 Regional Branding
Initiative’s plan should provide a blueprint
for all jurisdictions to more intentionally
coordinate and seamlessly advance
messages, symbols, and a naming
architecture that cultivates and advances
a regional place brand.

90
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Many of the leading regional names
under consideration are being used

already by organizations in both the
public and private sectors.

91 SIR)
91
Hampton Roads
% 1
HRBOR B
taar cm"gé’é' oF é"gﬁa:nsn?s
Inside Business
HAMPTON ROADS . ¥ 7 vvv "
CHAWER 158 "f‘i; i M Hampton Roads '
e Pl 43 : Business Journal
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92
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IN@NT

HAMPTON ROADS

HAMPTON ROADS

CHANBER

Means Business

Hampton Roads
Organizations

2E]
IK

ANNAN ‘
HAMPTON ROADS

Convention Center

®
Hampton Roads Transit

Hampton Roads
Community Foundation

Inspiing Philaoaheopy. Changing L

HAMPTONROADS i
WORKFORCECOUNCIL

. HAMPTON ROADS
H‘M i w-ﬁm: couw w"m:.,

s

93 WHAT IS HAMPTON ROADS? SIR)
93
Coastal Virginia or COVA
A _}bf'/‘. I N e :‘: . * - ... . u"‘- :-..l" ¢ =
R -W e — e
.:; ,ﬁ} val;::lrgclgsnMCB:r:";:g: COASTAL VIRGINIA
‘COVA:  BOMREN | -, - Qo
:BREWG CDQ'J) ._._‘ e ——m ;’/ —} § —
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Tidewater

FROM BLANKETS AND BAGS
TO BUSINESS WEAR

URDER FIISI:EWATEE
TODAY! f Serinces

CE. ?: U ERSITY

IRGINIA

m' Executlve Clanty

.lbl' WATER W
OOFING Tidewater

Virginia

‘\‘z E % 3

TIDEWATER % \/ :

HOME FUNDING '’ -
i e —

95 SIR)

TIDEWATER

FINANCE COMPANY"

95

IMPLICATION FOR ENVISION 2020

The Envision 2020 Regional Branding Initiative’s
research and final plan must appreciate the enormous
implication of moving to any one master brand name.

This effort will require a transition period.

Also, as so many organizations and corporations are
already invested in alternative names to Hampton
Roads, expect resistance in mass adoption
of any new nhame.

96 SIR)

96
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97

The only regional marketing efforts
running today appear to be Coastal

Virginia and Hampton Roads Economic
Development Alliance (HREDA).

97

98

Coastal Virginia
(COVA)

98
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Coastal Virginia Website

munaww S

VIRGINIA BEACH, US

T

About Cova AreaMap  Tourism's Impact  Contact

http://visitcova.com/

99 SIR)
99
Coastal Virginia Website
C !Am L T
VIRGINIA I
AboutCoVa AreaMap Tourism's Impact  Contact
About CoVa
okinme. UG Hampten
R £
K‘;ﬁ[ﬂ R 5 i
P~ s
http://visitcova.com/
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Coastal Virginia Twitter Page

° WASHINGTON DC
" ATLANTIC OCEAN

521 189 1328 108

Coastal Virginia Tweets  Tweets & replies  Media

New to Twitter?

Coastal Virginia o=
TakeORF!
Virginea Beach, Noefolk, Hampton, =

i iz, eniren
& dosser at The LocaIORF fman lobby), James. You may also like

ewnmﬁ
T . S

101

101

Coastal Virginia Facebook Page

Coastal Virginia

https://www.facebook.com/visitcova/

102

102
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Coastal Virginia YouTube Page

nnnnnnnn

YouTube Premium 61 views 3 years a0 100 views + 3 years 30 174 v 3 years a0

https://www.youtube.com/user/coastalvirginia

103 SIR)
103
Coastal Virginia Advertising
SIR
104
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Hampton Roads Economic
Development Alliance
(HREDA)

105 SIR)

105

HREDA Website

N
130 million
CONSLMErs within

| onedsysdrve

APREMIER LOCATION TO GROW YOUR BUSINESS
There are many reasons why Hampton Roads, off

referred to as the Virginia Beach-Norfolk-Newport News Metropolitan
Statistical Area (MSA), al ptain: i-renowned busin

and retains world-renowned businesses.

https://www.hreda.com/
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106
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HREDA Website
p— ———————— .. o [

RESEARCH»  MAP CENTER-  NEWS & MEDIA-  INVESTORS-  ABOUT-

NAVIGATE THE REGION

1DIVERSE LOCALITIES, 1 PREMIER LOCATION FOR BUSINESS

There are many reasons to choose Hampton Roads: our skilled and educated workforce, attractive Labor laws, or our enviably
low cost of doing business. These features along with our below national average corporate income tax rate, workers’
a

2 wealth of benefits for businesses.

Suill, Hampton Roads s more than just a great place to work. it's 3 vibrant, one-ol-a-kind community. The Alliance is proud to
represent nine cities and two counties in Hampton Roads, each with their own unique assets. Whether it's world-renowned port » Qual
facilities, bustling international presence, state-of-the-art medical and research facilities or miles of rural land available for

https://www.hreda.com/

107 SIR)

107

HREDA Twitter Page

Folowing  Followers  Lies
816 2,804 2m

The Alliance Tweets  Tweets &replies  Media New to Twitter?

GHamptonRoadsEDA The Aliance CF " .

Lifebiat Haalth i investing ciosa 10 $1.8 millon in upgrades ot s facity in the
You may also like st

- .mmmmzm
BeachED

Promoting #HamptonRioadsVA as a B | rtavers business comidor Lisiet wi ako 44 new Gostions, wih wn sverags

than $55,000, a3 part of the expansion.

https://twitter.com/hamptonroadseda

108 SIR)

108
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HREDA Facebook Page

Hampton Roads
Economic
Development
Alliance

Home

About @ 5 out of 6 - Based on the opinion of 4
v peopie
Photos &

Videos Hampton Roads Econo...
B Photovideo ¥ TagFriends @ Chockin  «e- Com &

688 people ke this

https://www.facebook.com/HamptonRoadsEDA,
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IMPLICATION FOR ENVISION 2020

The Envision 2020 Regional Branding
Initiative’s research and final plan must
appreciate existing regional marketing

efforts and, to the extent possible,
coordinate them.
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1.
Implications for

Envision 2020

111 SIR)

111

Communications Audit-Inspired Implications
The Envision 2020 research approach and plan should:

* Given the widespread use of Hampton Roads and other leading alternative regional
names (Costal Virginia, Tidewater, COVA, etc.), the Envision 2020 primary research
must carefully examine and assess the current level of equity in each name.

* The Envision 2020 recommendations must include specific ways to leverage the
individual marketing efforts of the 17 independent towns, cities, and counties in
advancing a regional position, shared story, symbols, and name.

* Envision 2020 recommendations must include specific ways to coordinate any and
all current regional marketing efforts (e.g., Coastal Virginia and HREDA).

112 SIR)

112

56



Envision 2020 Hampton Roads July 26, 2019
Place Marketing Report

SIR

For more information about this research study,
please contact John W. Martin at SIR:
john.martin@sirhq.com
804-358-8981
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